
Mission
Gain a general overview of category imagery, drivers, 
influencers as well as current and upcoming trends; which 
brands (liquors, specialty/mixed drinks etc.,) are 
gaining/decreasing in popularity. 

Approach
Lightbeam conducted multi-method qualitative study 
incorporating focus groups and cultural immersions to gain 
insights into how microcultural and social shifts are 
impacting today’s as well as emerging decision drivers.  

Results
Findings were utilized to better inform insights and 
marketing teams on consumer trends and need states, 
product development, and marketing communications.
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